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NMS Counseling Program - History 
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$300M
Governor’s 

2020/21 Budget

Nov. 2020
Program 
Launch

$91.5M* 
NMS Housing 

Counseling Program

*$41.5M has been added to the original program allocation of $50M



NMS Counseling Program – Performance 
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Data as of March 2023

57,000
Households

Served

$67M 
Funds 

Distributed
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Data as of March 2023

206
HUD-Certified 

Counselors

75
Housing Counseling

Agencies

Location of all HUD-
Certified Agencies

Location of NMS HUD-
Certified Agencies
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Data as of March 2023 

77%
Low or 

Very Low 
Income
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Data as of March 2023 (HUD data as of 2021 4th Quarter)

Ethnicity & Race NMS 
Counseling

CA 
Households

Ethnicity: Hispanic 27% 30%

Race (Not Hispanic):

American Indian / Alaskan Native 1% 0%

Asian American / Pacific Islander 17% 15%

Black / African American 17% 6%

White 29% 46%

Other / Multiple Race 4% 3%

Chose not to respond 5% n/a
24%

21%

30%
32% 33%

30% 30% 30% 30% 30%
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2022Q1 2022Q2 2022Q3 2022Q4 2023Q1

Hispanic/Latino Counseling 
vs. CA Hispanic Households

Hispanic Counseling CA Hispanic Households

3 Qtr.
Increase trend 

in Hispanic Households



Outreach & 
Marketing



Previous Marketing Campaign Results
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2022 Q3 and Q4 Campaign Results

• Paid Social Media

• 1.15M Impressions

• Click Through Rate (CTR):

• 0.33% in English

• 2.2% in Spanish

• Display Ads

• 5.1M Impressions

• CTR: 0.45%



Current Marketing Campaign
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Launched on March 15, 2023

• Email Marketing
• 720,000 Recipients
• 17.5% open rate (avg. rate is 10-15%)

• CTR: 3.28% (avg. rate is 1-2%)

• Display Ads
• 3.6M Impressions (32% in Spanish)

• CTR: 0.95% (avg. rate is 0.46%)

• Paid Social Media:
• 895,400 Impressions (48% in Spanish)

• CTR: 0.58% (avg. rate is 0.56%)



Sample Social Media Ads

11



12

Diverse audience & multiple languages: 
• AAPI, African American and Latino
• English, Chinese, Korean, Spanish, 

Vietnamese

Advertorial Placements

3x
Months

23
Publications
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Advertorial Publication Samples
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